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THE RISE OF VIDEO 
CONFERENCING
INDUSTRY AMID 
PANDEMIC

EDITOR’S NOTE

The current coronavirus disease pandemic has
impacted the video conferencing market significantly.

According to the “Impact of COVID-19 on the Video 
Conferencing Market, 2020” report, the global video 
conferencing industry is expected to gain traction 
during the crisis.

“The ban on travel has limited the reach of the 
enterprises in the foreign market, which in turn, has 
increased the adoption of video conferencing
software. Companies are adopting an innovative
recruitment process at such time by engaging in
video conferences. The government, on the other 
hand, is using video conferencing software to
connect with doctors and administrative people of 
their region and also of other countries,” the
report said.

The adoption rate of video conferencing software 
jumped since March as many countries announced 
respective lockdowns to contain the virus. It is one 
such solution that has been offered by the companies 
and governments to make work-from-home
arrangements in order to continue their jobs amid the 
virus outbreak.

Cisco WebEx, Zoom, and Microsoft Teams are among 
those video conferencing companies that reported 
significant user growth during the months of strict 
lockdowns.

Cisco WebEx

Even before the outbreak, Cisco WebEx has already 
adopted flexible work arrangements, with 25% of its 
workforce working remotely.

“We were faced with a unique challenge to scale with 
speed, and enable all 140,000 of our workforces in 96 
countries to work remotely so that we can
continue to serve our customers during the crisis,” 
Cisco Philippines Managing Director Karrie Ilagan told 
Back End News.

The global increase in remote work has also made 
security and privacy more critical than ever. The video 
conferencing firm added focus on security as the 
pandemic was used in cyber threats as working from 
home meant more devices, and hence, a wider attack 
surface than before.

In April, Cisco recorded over 500 million meeting 
participants. It generated 25 billion meeting minutes 
which is three times the normal monthly average 
activity of the platform. 

Cisco earmarked $2.5 billion into the marketplace 
globally for business resiliency, helping many of the 
customers who may be facing short-term liquidity 
challenges, deferring payments on needed technology 
until January of next year.

COVID-19 is undeniably the major trigger 
in the digital shift across all industries. It 
altered our lives — personal and
professional — permanently. 

Many companies, especially those that 
have barely adopted digitalization, were 
forced to shut down. The others are 
barely catching up. There are those who 
have future-proofed their companies 
and are now coasting along the new 
normal.

But life goes on and businesses need to 
adapt. Video communications services 
are perhaps one of the most essential 
tools in this age of lockdowns and
quarantines. In a report, we summarized 
the user and revenue growth among 
companies that offer these services. 
Many of them accelerated their video
communications services, introduced 
new projects, or fine-tuned existing
offerings in order to cater to the 

suddenly humongous market of video 
conferencing.

At the center of all the corporate noise is 
the exponential rise of Zoom. By offering 
freemium services, Zoom has become the 
video app of choice not only on the
consumer side but also among enterprises. 
Eric Yuan, founder and CEO of Zoom, knows 
his way too well in this area having started as 
a software engineer for WebEx and briefly 
for Cisco after the latter acquired the former.

But video conference has its perils. 
We share some video conferencing 
etiquettes that will help us navigate this 
new standard of doing business.

There is such a thing as video fatigue. 
But seeing that the virus is yet to be 
contained in most places with countries 
reporting second or even third waves, 
there is no escaping the fact that we will 
be Zooming for a while.

By Franz Lewin Embudo
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from 32 million to 44 million users around the 
world. 

In March, Microsoft also signed up six additional 
large business customers with more than 100,000 
users each.

“We also know that technology has a role to 
play in accelerating progress for solutions to the 
pandemic. We are collaborating with research 
institutions to create an open, machine-readable 
dataset of all scientific literature on COVID-19,” said 
Microsoft CEO Satya Nadella,.

Microsoft Teams first served the public in 2017 and 
reached 20 million users last November 2019.

It is a communication and collaboration platform 
that was launched worldwide on March 14, 2017. 
Microsoft Teams is currently led by Microsoft
Corporate Vice President Brian MacDonald.

Video conferencing as a solution to continue 
education amid crisis

Cisco WebEx, Zoom, and Microsoft Teams are 
offering customized solutions for students with 
specific e-learning needs and budget. The crisis 
encouraged institutions to adopt an online
learning setup. 

According to the UNESCO, in March 2020, over 1.2 
billion students in 186 countries were affected by 
school closures due to the pandemic.

“Video conferencing applications along with 
virtual tutoring and online learning software have 
witnessed significant surge since the COVID-19 
outbreak,” the report said.

Growth sales projection by 2026

In a report released last March, research firm
Global Market Insights said that the video
conferencing market is projected to grow
from $14 billion in 2019 to $50 billion by 2026.

“With the ongoing coronavirus (COVID-19)
pandemic and disruptions in large gatherings,
demand for remote training is increasing,
eventually driving the video conferencing market 
demand. The rapidly increasing cases of the virus 
have necessitated the demand for video
conferencing software as business travel,
educational institutes, conferences are canceled 
globally,” the research company said.

WebEx was founded in 1995 and held its Initial 
Public Offering (IPO) in July 2000. In May 2007, 
Cisco acquired WebEx and made collaboration in 
the communications and technology market.

Zoom

As millions of people in lockdown began using 
video conference, US-based company Zoom said 
its growth sales soared by 30-fold in April, far 
more than it had expected in March, according to 
a report published by BBC News.

In June, Zoom said that its sales increased by 169% 
year-on-year to $328 million in the three months 
ending in April, as it added more than 180,000 
customers with more than 10 employees since 
January. Its profit reached $27 million in just these 
months.

The company expects sales as high as $1.8 billion 
this year.

“During the COVID-19 pandemic, we are working 
around-the-clock to ensure that hospitals,
universities, schools, and other businesses across 
the world can stay connected and operational,” 
Zoom said in a statement last March.

Zoom is owned by a Chinese-American software 
engineer — and billionaire — Eric Yuan. The chief 
executive started the company in 2011, after years 
rising through the ranks at WebEx, one of the first 
US video conference companies, which was
purchased by Cisco in 2007 for $3.2 billion.

Microsoft Teams

Cisco WebEx and Zoom are not the only companies 
that experienced user growth in the video
conferencing platform during the pandemic, also 
in the arena is Microsoft Teams.

Amid the coronavirus pandemic, the demand for 
Microsoft Teams also surged worldwide in April, 
rising from 32 million daily active users to 44
million in just a week. 

As most people are stuck in their respective 
households and shifted toward work from home 
setting, Microsoft has recorded a 2.7 billion
meeting minutes in a single day, rising 200 percent 
from 900 million minutes in mid-March.

It has seen massive daily active user count
increase more than 37% over a week in March, 
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Around the end of August this year, Zoom Video 
Communications Inc. (Zoom) reported 355%
revenue growth from a year prior to its
second-quarter earnings, Bloomberg reported. 
The video conferencing company rose
exponentially when COVID-19 hit that prompted 
economies to partially shut down to contain
the virus.

Suddenly, people are talking about “Zoom 
meetings.” Seven months since the World Health 
Organization announced the COVID-19 as a
pandemic, people adopted Zoom as a verb.

Zoom is an American company, founded and 
headquartered in California, incorporated in 
Delaware. At present, it maintains 21 offices in the 
world including major markets Australia, Japan, 
France, and the United Kingdom. More than half of 

The Silicon Valley software engineer zoomed to Bloomberg’s Billionaire Index with $23 billion fortune

Zoom’s employees are based in the United States. 
It runs 17 global co-located data centers and one 
colocated data center in China. 

Eric Yuan, founder and CEO of Zoom, was a 
manager of WebEx at Cisco. He was from China 
and moved to Silicon Valley in 1997 when he was 
27 years old. Armed with Masters and Bachelor 
Degrees from his home country, Yuan pursued 
employment in the US and landed a software
engineer job at WebEx. While at WebEx, Yuan 
completed his MBA from Stanford Business 
School. 

Entrepreneurs Subrah Iyar and Min Zhu founded 
WebEx in 1995. On March 15, 2007, Cisco Systems 
announced its intent to acquire WebEx for $3.2 
billion. It was also the year Yuan became an
American citizen.

LOREM IPSUM
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In a Forbes article, it was said that Yuan was one of 
those responsible for growing the team of
engineers to 800 from just 10.

After spending a few years with WebEx under the 
Cisco management, Yuan left in 2011 and founded 
SaaSbee (which became Zoom a year later). His 
former boss Iyar helped him in raising the $3 
million in seed funding to launch what was to 
become a video conferencing giant in less than a 
decade. In 2019, Zoom was listed on the NASDAQ.

Using a different set of priorities than what is 
standard for startups in Silicon Valley, Yuan built 
Zoom on his own—without a co-founder. In a 
Crunchbase article, it said that Zoom attracted 
six separate funding amounting to a total of $146 
million.

Using the freemium principle, Zoom targeted small 
and medium businesses as well as enterprise 
customers. He then developed more corporate 
features that cater to corporate clients while still 
maintaining free services to consumer users.

Yuan was hellbent on improving and introducing 
new features in the first two-year run of Zoom. He 
values customer satisfaction and is constantly
looking for customer pain points and tries to 
address them.

In May 2020, at the height of a massive digital 
transformation across all industries, Yuan wrote 
a blog post highlighting how Zoom navigates the 
sudden change of business operations and how its 
solutions have become instrumental in the global 
shift of doing even the most mundane things.

“Everyone was zooming,” he wrote.

Apart from ramping up operations to meet the 
sudden surge in demand, Yuan said the company 

felt the need to help educators and students who 
were struggling to adapt to the new reality and 
offered Zoom for free to over 100,000 K-12 schools 
around the world. 

“We didn’t know if these schools would need 
Zoom for just a few weeks or for longer, but it 
seemed like the right thing to do,” he wrote.

He also addressed concerns about security and 
privacy. He said the company addressed the 
vulnerabilities and bolstered its security posture to 
ensure that Zoom user’s privacy and data are not 
compromised.

He said that while being a video services company, 
Zoom’s main goal is to make their services frictionless. 
He wanted it to become the “most secure” video 
communications platform that people and
enterprises can trust. He also stressed that the 
data center in China is designed in such a way 
wherein “meeting data of users outside of
mainland China stays outside of mainland China.”

On Aug. 31, Bloomberg reported that Yuan’s net 
worth zoomed by $6.6 billion when Zoom’s shares 
reached 41% in New York trading as the result of 
the increase in its quarterly revenue during the 
lockdowns. Today, the 50-year-old CEO’s fortune 
is $23 billion.
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ARMY’S ULTIMATE MUST-HAVE,
BUT IT’S GREAT FOR NONFANS TOO
SAMSUNG GALAXY S20+ BTS EDITION 

After launching early this year the Galaxy S20 series, 
which featured the septet on its promotional materials, 
Samsung stepped up the partnership by not just
tapping the group as endorsers, but also by
developing a new BTS-branded phone.  

The Samsung Galaxy S20+ BTS edition phone began 
preorders in South Korea in June, a month before its 
global release. The preorder period, however, didn’t 
even last an hour online as the phones immediately 
sold out on the Weverse Shop app. 

A few weeks later, Samsung opened preorders in 
many other countries all over the world. 

Here in the Philippines, just like in South Korea, 
many prospective buyers complained that they did 
not even have the chance to reserve a unit as the 
phones immediately sold out on Samsung’s online 
store the minute the preorders began. 

Fortunately for us, we were able to secure perhaps 
one of the few units sold locally, thanks to fast fingers 
and being alert for anything involving Bangtan. 

The limited-edition Samsung Galaxy S20+ BTS 
phone was released globally July 9, but we’re not 
sure if stocks made it to the physical stores because 
as far as we know, it already sold out during the 
online preorder two weeks earlier. 

It would take another two weeks for our phone to be 
delivered to our residence. Other buyers had
reported getting their units as early as within the 
same week of the global release. 

Now, for a proper review: the Samsung BTS phone is, 
essentially, as the name indicates, a Galaxy S20+. 

It is built with all the specifications of a Galaxy S20+, 
but it also has special features that are uniquely 
made for BTS fans ARMY. 

From the phone’s packaging alone, it is evident that 
Samsung went to great lengths to strike the balance 
between creating a great product and pleasing the 
ARMY.  

When Samsung named the history-making Bangtan Sonyeondan or BTS as their new global endorsers, many 
fans looked forward to the collaboration between the two South Korean giants.  

BTS is the first and so far the only Korean act to top the Billboard Hot 100 singles chart — for two weeks in a row 
as of writing — and Billboard 200 albums chart. In just seven years, the group has broken records and barriers 
not just at home but on the global stage.

The signature premium Samsung black box is still 
there, but with an added touch: both the cover and 
the inner case are designed with seven small 
purple hearts and numerous orbs representing 
the band members and their fans. 

This S20+ release includes Samsung BTS 
member photo cards and stickers, and is 
perhaps the only phone edition ever to 
have fan merchandise.

As homage to the group, the phone 
comes in purple — the color that BTS 
and ARMY have associated themselves 
with over the years. The back part of the 
phone is made with matte metallic casing 
in holographic purple and not the usual 
glass panel of the standard S20+ model.

It also features the embossed logos of
Samsung and BTS.

The attention to detail is outstanding, as is evident 
with the small heart figure near the rear cameras. 

The device opens to a default BTS theme and wallpaper, 
and the phone user can have more options with the help 
of the Samsung Galaxy Buds+ BTS edition Smart Cover 
(more on this later). 

Also preloaded are social network and streaming apps 
relevant to the ARMY: Twitter, Weverse, YouTube, Spotify, 
and Facebook. Weverse is an online platform for fans of 
artists managed by Big Hit Entertainment, the company 
of BTS. 

One of the best features of the phone, however, is its 
augmented reality app called the BTS XR Snapshot. As 
the name suggests, it allows users to include realistic 
images of the group members in their photos and videos. 
The AR clips feature the BTS members walking, talking, 
and doing other movements such as making finger 
hearts. 

This specific AR feature is available only on the Samsung 
Galaxy S20+ BTS edition phone and cannot be installed 
on other devices.

By Rissa Camongol 
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As for us, we’ve been satisfied with the 4500 mAh battery 
capacity. Sometimes it would take us 2-3 days before having 
to recharge, and charging to full capacity from a near-drained 
status just takes about less than an hour.

Since we’re just staying at home due to the pandemic,
however, we weren’t able to test yet how the battery would 
perform using data for one whole day. 

The longest we’ve had it outside was about two to three hours, 
and we barely noticed if the battery level even went down one 
level. That said, we think it’s all right to assume that battery life 
will be stable for long hours using data.

Another stellar feature of the Galaxy S20+ is the camera. It has 
one front-facing and three rear cameras. At 64MP and 8K, it 
creates images that are crisp and vivid, and it doesn’t take a lot 
of effort to produce that beautiful bokeh or blurry background 
effect. 

The rear cameras have three modes: telephoto, wide, and
ultrawide. Phone cameras have come a long way, and
Samsung flagship handsets have always led that conversation.  

With all the great features so far, one of the Galaxy S20+’s 
strongest points is its night mode. That’s where it literally 
shines. Turn the camera on to take a photo of a dimly lit scene 
and watch the lens gather light like nothing. It’s truly an
amazing sight to see.

The Samsung Galaxy S20+ BTS edition phone released in the 
Philippines is the 4G, 128 GB and 8 GB RAM version which runs 
on Android 10, One UI 2.5, and Exynos 990.

In some other territories, it is available in up to 5G, 512 GB and 
12 GB RAM models and runs on Qualcomm SM8250
Snapdragon 865. 

The Samsung and BTS partnership is perhaps one of the most 
successful celebrity collaborations in recent memory in terms 
of satisfying both product quality and fan service.

 To that, we say, Borahae*! 

*Borahae is a term coined by BTS which uses the Korean word 
for purple. It is a term of endearment between BTS and ARMY. 
The direct English translation is “I purple you,” but the meaning 
is “I will trust and love you for a long time” or “until the end of 
time.”

As mentioned earlier, Samsung also launched the Galaxy 
Buds+ BTS edition to go with the custom S20+. In most markets 
including the Philippines, the Buds may be bundled with the 
BTS phone for a discount or a gift or bought separately at its 
regular price.

Just like the phone, the Samsung Galaxy Buds+ BTS edition 
comes in a bright purple color and features the logo of the 
group and a heart design on its upper part. 

The Samsung Galaxy Buds+ BTS edition has a Smart Cover, 
which may be connected to the phone via near-field
communications (NFC) to install more BTS content by placing
it on the back of the device.

As an S20+, the Samsung Galaxy BTS phone has a 6.7-inch 
display, which is great for streaming videos, one of the activities 
that ARMYs take seriously. 

Nothing proves our love for BTS more than streaming their 
videos all day and night long, and doing so is a pleasure with 
the Samsung Galaxy S20+ BTS edition phone. 

One of the most talked-about features of the S20+ is the 120 Hz 
display with Dynamic AMOLED 2X. Out of the box, its default 
setting is at 60 Hz, but this can easily be changed with just a 
tap on the screen. 

Changing refresh rates could result in reduced battery life, but 
it was a risk we’re willing to take. 

We also thought that since the phone was relatively new, the 
impact on the battery wouldn’t be as much. 

True enough, although there was a slight decrease in battery 
life, it was too minimal to notice. 

However, there was no noticeable difference in the screen 
behavior from when we were using the standard 60 Hz display. 
We looked it up online and found several instances pointing to 
refresh rates as being more relevant to mobile gamers. 

Since our mobile phone usage is mostly limited to browsing and 
streaming videos, that factor may not be too distinguishable. 

Other articles we’ve read, on the other hand, stated that refresh 
rates did not affect screen behavior that much and only served 
to drain battery life faster. Make of that what you will, but this 
probably depends on the device itself. 
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VIDEO CONFERENCING
ETIQUETTE TO REMEMBER 

MIND YOUR MANNERS 

By Nicole Batac

The COVID-19 pandemic forced a lot of people to 
work from home. And since collaboration is crucial 
to keep the business running, we turn to digital 
tools.  
 
Video conferencing is an integral part of this online 
shift and navigating these tools come with their 
set of quirks and challenges you need to learn. 
You might not interact with colleagues face to 
face these days, but that doesn’t mean we forget 
to be human. Remember these tips and tricks to 
successfully navigate video conference calls. 

BEFORE  

• Know when a video call is essential or not. Video 
conferences are generally meant for more  
extended conversations, remote training  
sessions, and when visual aids are needed. It 
takes more time to set up a video call, so be 
mindful.  

• Don’t schedule back-to-back meetings. Zoom 
fatigue is real. Don’t start spontaneous video 
calls, either. Not everyone is prepared to take a 
call on short notice. Again, think about whether 
what you need requires video conferences. 
With remote work, you don’t need to replicate 
all the meetings you have into video conferences. 
Jason Fried, a founder of Basecamp, told the 
New York Times, “[Remote work is] about  
respecting people’s time and attention and 
space and giving people room.”  

• Test your hardware. There are a few things you 
need to make sure are working properly ahead 
of an online meeting: 

• Test your camera and microphone. It’s  
necessary, especially if you’re using new 
software, hardware, or signing in to a new 
computer. You don’t want people waiting on 
you to set up. And if there are any issues, you 
can troubleshoot ahead of time. Most video 
conferencing apps can help you test your 
hardware. Position the webcam placed at 
eye level. If possible, try calling a colleague 
or loved one before the meeting to test the 
call’s quality. 

• Check your internet speed. Make sure it can 
handle decent video call quality. You wouldn’t 
want to drop out in the middle of a meeting.  

• If you’re sharing your screen, make sure they 
only see the intended screen, close unnecessary 
apps or tabs. It helps keep your personal  
information confidential. Better yet, restart 
your system so it won’t crash on you.  
 

• Familiarize yourself with the software you’re 
using. Learn how to mute and unmute your-
self. By default, you should be muted when 
you enter the call (unless you’re leading the 
video call).   

• You need to minimize background noise. 
Microphones pick up more sounds than you 
think. It is possible to hear your kids playing, 
pets running around. While they’re cute and 
all, it’ll distract your coworkers and clients. If 
you can be in a separate room, shut the door. If 
not, make sure to let those in your household 
know you’re on a call so they can keep the 
noise down. 

• You need to think about your physical 
surroundings, too. Clean your room. Remove 
anything distracting or dirty. If it’s impossible to 
clean, try using virtual backgrounds that some 
apps offer. Make sure the background you chose 
isn’t distracting either.  

• Natural light is your best friend. Sit to the side or in 
front of it. Don’t sit with your back turned against 
the light. Indoor lighting works, too. The objective 
is to be seen clearly on camera.  

• Wear appropriate work clothing. There is the 
temptation to stay in your sweats all day, but 
make an effort to dress somewhat similar to how 
you’ll dress at the office, complete with bottoms. 
You wouldn’t want to find yourself needing to get 
up and showing your pajama bottoms on camera. 

DURING

• Like with any other meeting, don’t be late for 
video calls. Value everyone’s time and show up 
on time.  

• Introduce yourself before talking, especially in 
calls with many participants or those with people 
you don’t closely work or speak to regularly. It 
makes it easy to identify who is speaking.  

• Look at your device’s camera as often as you 
can. It helps you look engaged and present as 
it seems like you’re looking at people in the call 
straight in their eyes.  

• If you’re the type to talk with your hands, try 
to temper that inclination. Excessive hand 
movements can be distracting. Don’t rely on 
gestures or body language to get your point 
across. If you’re pointing at a chart, verbally 
explain what you’re referring to because 
people could be looking away at the screen 
that time, and they might miss what you’re 
referring to.   

• Don’t shout. If someone can’t hear what you’re 
saying, adjust your microphone’s level. Make 
sure it isn’t being covered by clothing or  
something else. 
 

• Don’t interrupt when someone is talking. It 
isn’t polite when you do it in person, but more 
so in video calls as these can cause confusion 
and audio distortion. No one will hear you 
both. If you’re setting up or moderating the 
meeting, you can suggest at the start that 
participants can use the chat and file transfer 
features available in a lot of these apps for  
additional questions. Or you can have Q&As  
after a presentation. The natural lull that 
happens in meetings can be used to address 
inquiries.  

• Don’t multitask. It’s taboo in any other meeting. 
We know the temptation is harder to resist in 
virtual meetings, but it’s easier to miss crucial 
points if you’re not paying attention. And it’s 
easier to see if someone isn’t paying attention. 

AFTER

• Not all video chat apps will shut you out after 
the session is closed by the host or the first 
participant. A lot of them do, but it’s better 
to close the app from your end and make 
sure your camera and mic are turned off for 
privacy’s sake. Some devices have a webcam 
camera light, so check that and head into your 
device’s settings, too.
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